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Besides Instagram and YouTube, TikTok is one of the most popular video platforms
worldwide (We Are Social 2024). Even though the functions of these platforms are
similar — for example in terms of video length, video design options and the recom-
mendation algorithms that determine the content displayed — platform-specific fea-
tures can still be observed. E.g., TikTok differs from the other platforms particularly in
its mimetic character, which is characterised by imitation. TikTok first became known
for lipsync and dance videos (Schellewald 2021). In the meantime, however, a the-
matic diversity can be identified that goes far beyond entertainment and is also re-
flected in the actors creating content on TikTok: Political parties, large media houses
and institutions are adapting their content from established channels more or less
successfully to the platform's affordances. Individuals in the role of experts, teachers
and scientists also use the platform to impart knowledge and science, thereby con-
tributing to ‘infotainment’ or ‘edutainment’ (Weidner 2017; Jarvin 2015).

There are now numerous research articles from various scientific disciplines that deal
with the platform known as TikTok since 2018. Examples include works that deal with
platform-specific properties and formats (Shutsko 2020; Zulli/Zulli 2020; Schellewald
2021), the dissemination of political and activist content (Ackermann/Dewitz 2020;
Huber et al. 2022), describe the adaptation of news formats to the platform's af-
fordances (Vazquez-Herrero/Negreira-Rey/Lépez-Garcia 2020; Hase/Boczek/Schar-
kow 2023) or emphasise TikTok's potential as a space of education and knowledge
transfer (Wolf 2021; Zeng/Schafer/Allgaier 2021; Sari et al. 2022).

Linguistic research on TikTok, on the other hand, is rather sparse. Examples include
works on code mixing and switching (Azir 2021; Purnami 2022), on the use of styles
and registers (Chau 2021; Lisdawati 2021; llbury 2023, Jones 2023), on self-presenta-
tion and identity construction (Darvin 2022) and on creative self-censorship (Cal-
houn/Fawcett 2023). It is already clear that the multimodal communication practices
on TikTok are a highly productive subject for various linguistic sub-disciplines and re-
search questions. At the same time, TikTok has also established itself as a platform for
science communication in the field of linguistics.
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With the increasing popularity and enormous popular cultural influence of TikTok, nu-
merous questions have been raised that invite further linguistic analyses. The confer-
ence therefore aims to bring together current linguistic research on TikTok and bring
the various theoretical, empirical and methodological approaches into dialogue. It
also aims to facilitate an exchange with creators who use TikTok to communicate and
popularise  linguistics  (e.g.,  @fussballinguist,  linguistic.studieren,  and
@glima.tuebingen).

Possible topics include:

- Methodology of multimodality research: TikTok is characterised by rather short but
very complex videos that appear on the For You page in an endless feed. How can
the complexity of the videos be appropriately analysed? How can data be obtained
and processed?

- Interaction formats: Although TikTok is designed less for mutual exchange with
other users compared to other platforms, there are still various interaction options.
How are these opportunities utilised?

- Knowledge transfer and science communication in an environment designed for
entertainment: Which linguistics and multimodal strategies of knowledge transfer,
the popularisation of science, the production and staging of scientificity and exper-
tise can be determined? What possibilities arise in particular for the communication
of linguistic topics and content?

- TikTok as a booster for disinformation and conspiracy theories: How are conspiracy
theories prepared multimodally? Which narratives and argumentations can be rec-
ognised?

We also welcome contributions that deal with Instagram or compare different plat-
forms. Creators will have the opportunity to present and reflect on their channels,
formats and content strategies.

The presentations will each have 20-minute slots followed by 10 minutes of discussion.
The abstracts for the presentations (max. 300 words excl. literature) should contain
clear research questions, methodological approaches and preliminary results or find-
ings. Presentations and abstracts can be written in German or English.

Keynotes will be given by Rodney Jones (Reading) and Ruth Page (Birmingham).

Please send your abstract to jana.tschannen@unibas.ch before 13.09.2024. Infor-
mation about the acceptance will be sent to you by 11.10.2024.

Seite 2 von 4



TECHNISCHE Ny
UNIVERSITAT X< Universitdt
DRESDEN /XN Basel

References

Ackermann, Judith/Dewitz, Leyla (2020): Kreative Bearbeitung politischer Information auf TikTok. Eine
multimethodische Untersuchung am Beispiel des Hashtags #ww3. MedienPadagogik. Zeit-
schrift fir Theorie und Praxis der Medienbildung. 38, S. 69-93.

Azir, |.D.A. (2021): An analysis of code-mixing in Lazuardy Printing TikTok account. Ethical Lingua 8
(1), S. 399-407.

Calhoun, Kendra/Fawcett, Alexia (2023): “They Edited Out her Nip Nops”: Linguistic Innovation as
Textual Censorship Avoidance on TikTok. Language@Internet 21 (1), S. 1-30.

Chau, Dennis (2021): Spreading language ideologies through social media: Enregistering the ‘fake
ABC' variety in Hong Kong. Journal of Sociolinguistics 25 (4), S. 596-616.
https://doi.org/10.1111/josl.12486.

Darvin, Ron (2022): Design, resistance and the performance of identity on TikTok. Discourse, Context
& Media 46, S. 100591. https://doi.org/10.1016/j.dcm.2022.100591.

Hase, Valerie/Boczek, Karin/Scharkow, Michael (2023): Adapting to Affordances and Audiences? A
Cross-Platform, Multi-Modal Analysis of the Platformization of News on Facebook, Instagram,
TikTok, and Twitter. Digital Journalism 11 (8), S. 1499-1520.
https://doi.org/10.1080/21670811.2022.2128389.

Huber, Brigitte/Lepenies, Robert/Quesada Baena, Luis/Allgaier, Joachim (2022): Beyond Individual-
ized Responsibility Attributions? How Eco Influencers Communicate Sustainability on TikTok.
Environmental Communication 16 (6), S. 713-722.
https://doi.org/10.1080/17524032.2022.2131868.

llbury, Christian (2023): The recontextualisation of Multicultural London English: Stylising the ‘road-
man’. Language in Society, S. 1-25. https://doi.org/10.1017/50047404523000143.

Jarvin, Linda (2015): Edutainment, Games, and the Future of Education in a Digital World: Edutain-
ment, Games, and the Future of Education in a Digital World. New Directions for Child and
Adolescent Development 2015 (147), S. 33-40. https://doi.org/10.1002/cad.20082.

Jones, Rodney H. (2023): Lip-synching and young people’s everyday linguistic activism on TikTok. In:
Reichl, Susanne/Smit, Ute (Hg.): #YouthMedialife & Friends. Gottingen: V&R unipress. S. 23—
42. https://doi.org/10.14220/9783737016391.23.

Lisdawati, Ida (2021): Language Style and Register Used by Famous Content Creators in Tiktok Appli-
cation. IDEAS: Journal on English Language Teaching and Learning, Linguistics and Literature
9(2), S. 187-198. https://doi.org/10.24256/ideas.v?i2.2192.

Purnami, Wening Handri (2022): The Language Use in TikTok Social Media as A Means of Entertain-
ment for the Community. In: Haristiani, Nuria et al. (Hg.): Proceedings of the Sixth Interna-
tional Conference on Language, Literature, Culture, and Education (ICOLLITE 2022). Paris:
Atlantis Press SARL. S. 637-642. https://doi.org/10.2991/978-2-494069-91-6 98.

Sari, Eka Fitri Novita/Siregar, Nofi Marlina/Sukiri, Sukiri/Julianti, Rekha Ratri/Resza, Ayatullah Muham-
mad (2022): How Physical Education through TikTok Makes a Difference: The Use of TikTok
to Promote Learning Activities. International Journal of Human Movement and Sports Sci-
ences 10 (2), S. 187-192. https://doi.org/10.13189/saj.2022.100208.

Schellewald, Andreas (2021): Communicative Forms on TikTok: Perspectives From Digital Ethnogra-
phy. International Journal of Communication 15, S. 1437-1457.

Shutsko, Aliaksandra (2020): User-Generated Short Video Content in Social Media. A Case Study of
TikTok. In: Meiselwitz, Gabriele (Hg.): Social Computing and Social Media. Participation, User
Experience, Consumer Experience, and Applications of Social Computing (= Lecture Notes in
Computer Science). Cham: Springer International Publishing. S. 108-125.
https://doi.org/10.1007/978-3-030-49576-3 8.

Seite 3 von 4



TECHNISCHE Ny
UNIVERSITAT X< Universitdt
DRESDEN /XN Basel

Véazquez-Herrero, Jorge/Negreira-Rey, Maria-Cruz/Lépez-Garcia, Xosé (2020): Let's dance the news!
How the news media are adapting to the logic of TikTok. Journalism, S. 1-19.
https://doi.org/10.1177/1464884920969092.

Vizcaino-Verdu, Arantxa/Aguaded, Ignacio (2022): #ThislsMeChallenge and Music for Empowerment
of Marginalized Groups on TikTok. Media and Communication 10 (1), S. 157-172.
https://doi.org/10.17645/mac.v10i1.4715.

Weidner, Beate (2017): Kommunikative Herstellung von Infotainment: gespréchslinguistische und
multimodale Analysen einer TV-Kochsendung (= Linguistik — Impulse & Tendenzen 70). Ber-
lin/Boston: De Gruyter.

Wolf, Karsten. D. (2021): Informelles Lernen mit Performanzvideos und Tutorials auf TikTok. In: Moor-
mann, Peter/Zahn, Manuel/Bettinger, Patrick/Hofhues, Sandra/Keden, Helmke Jan/Kaspar,
Kai (Hg.): Mikroformate. Interdisziplindre Perspektiven auf aktuelle Phdnomene in digitalen
medienkulturen. Miinchen: Kopead. S. 171-190.

Zeng, Jing/Schafer, Mike S./Allgaier, Joachim (2021): Reposting “Till Albert Einstein Is TikTok Fa-
mous”: The Memetic Construction of Science on TikTok. International Journal of Communica-
tion 15 (0), S. 3216-3242.

Zulli, Diana/Zulli, David James (2020): Extending the Internet meme: Conceptualizing technological
mimesis and imitation publics on the TikTok platform. New Media & Society 24 (8), S. 1872-
1890. https://doi.org/10.1177/1461444820983603.

Seite 4 von 4



